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Digital Signage | Ongoing positive business sentiment iNVinis

CONSULTING

100 - N The business sentiment in July and August remains very
N Acitivi good with stable expectations for the next six months
80 - B \\ \\\\ The Digital Signage Business Climate Index — DBCI — fell
30,46 \ RO by 0,96 points from 76,65 to 75,69 points since the last
survey in May

60 -
= Successful summer for software vendors, over 90%
40 - record a “good” business sentiment
Sl'ght.ly = The business sentiment in the DooH segment remains
20 - positive clearly positive in spite of the summer advertising slump
Additional Invidis intelligence
0

ﬁl‘: % Individually adjustable user interface and access on all
.:55 areas stands high on the wish-list of Digital Signage

-20 LS
network administrators

\

NN

@m\\\\\\

=  The content segment is stimulated by a host of creative

M players
\% 2012 a high demand was registered for Full-HD

resolution, dynamic content, individual templates and
egEtive

.60 Jau

weather news
-80 .

=  Sales campaigns dominate Digital-out-of-Home

-100 +
Jan./Feb. March/April May/June July/August « Participants: n=135
2013 2013 2013 2013 . . .
* Region: Germany, Austria, Switzerland
Fig. 1: DBCI July/August 2013 ,Index”, n=135 ¢ Time frame: 2013 calendar weeks 26-27
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Digital Signage | Positive sentiment — stable business expectations
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eXpeCtationS | DE-AT-CH 2013 © invidis consulting. 2013

) = more === nchanged (o) more
good (+) —satisfactory (o) poor (-) favourable (+) unfavourable (-)
100% 100%
80,0% 77,5%
5% 69’8"0/ N"‘% 80% 13.3% 12.8%
60% 60% SN 53.4% 50.4%
\ ”y
o, 31.1% o -l
40% 25,9% 0.5 . 40% 26,7% 208%_— a58% 45,9%
17,6% /
20% - 20%
4,3% 2,4% 1,7% 1,5% 0,0% 2,4% 0,8% 3,7%
O% T T T 1 O% T T T 1
Jan./Feb. March/April May/June July/August Jan./Feb. March/April May/June July/August
2013 2013 2013 2013 2013 2013 2013 2013

Fig. 2: DBCI July/August 2013 , business situation”, n=135

Fig. 3: DBCI July/August 2013, business expectations”, n=135

CONSULTING

“How do you rate the current business situation for your “What are your expectations for the next six months?”
products / services in the field of Digital Signage?” * The business expectations for the next six months

The business sentiment in the Digital Signage
industry in Germany, Austria and Switzerland
remains on a stable high since the beginning of 2013

Currently 6/% of all polled companies rate their
business situation for their products and services as

,good”

are continuously positive

=  50% of all polled companies are convinced that
the good business situation will improve even
further and grow “more favorable” within the
second half of 2013

© invidis consulting GmbH 2013
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Countries | Business situation and expectations DE-AT-CH [ iNVIDIS
CONSULTING
expectations © invidis consulting. 2013
. —MOre === nchanged (o) more
—good (+)  ———satisfactory (o) poor (-) favourable (+) unfavourable (-)
100% 503% e 100%
0% 70,9% o 73,3% 69.8%

/ NO% 80% \

0% 2 6 33,0% 26,70 22,18 ><

40%

17,7% 20,0%/ — 45,3%
20% 35% 20% 31 g
’ 2,1% 2,4% 1,0% 0,0% o 1,2% 3,8%
0% 0%
100% 84,6% 80,0% 100% 84,6%
80% P 71,4% 80% 71,4% e 73,3%
(]
57,2V e _ — \ 57,1%
607 60%
% 35,7'% 0 28,69 26,7% X
T 154% 20,0% 2L 15,4% 42,9%
20% 719 — 7 9% 20% -
0% 0,0% 0,0% : 0% 0,0% 0,0% 0,0% 0,0%
(] o -
100% 100% 81,2%
75,0% 75,0% 75,0% 73,3% 75,0% (i
80% 80% e
\55,0% 53,3%
60% 60% ~
40% 25 (09% 40% S Ao, e
° 18,7% 18,8% O 26,77 ’ e 188%_—  150% 40,0%
20% 20%
5 5 0,0% 0,0% 6,7%
o 6,3% 6,2% 0,0% 0,0% o o 0,0% o o
(J T T 1 - 1 o T T T T 1
Jan./Feb. March/April May/June July/August Jan./Feb. March/April ~ May/Jlune  July/August
2013 2013 2013 2013 2013 2013 2013 2013
Fig. 4: DBCI July/August 2013 , business situation”, n=105/15/15 Fig. 5: DBCl July/August 2013 ,business expectations“, n=105/15/15
© invidis consulting GmbH 2013 www.invidis.de
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Market Analysis:

= The business sentiment among the

software vendors is very positive. of
all polled companies rate their current

business situation as

= Accordingly the business
for the next six months have been
increasing strongly since the last poll in

May, reaching growth

= The rating of the business situation by
software vendors shows a chronological
correlation to integrators and display
producers. This clearly shows how
important it is for software vendors to
involve themselves early and more actively
in the tender process for Digital Signage
projects

Digital Signage Business Climate Index - DBCI July/August 2013

Software | Successful summer for software vendors

status quo| answers ,good (+)“
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© invidis consulting. 2013

94,4% 92,6% 92,0%

90% "\ A\
/ \\
80% - EN

= Displays

70% \

Integrators

60% \

Software

\
50% T T T
Jan./Feb. March/April May/June July/August
2013 2013 2013 2013

Fig. 6: DBCI July/August 2013 “business situation”, n=16/26/15

expectations | Software

100%

© invidis consulting. 2013

more

favourable (+)

unchanged (o)

more
unfavourable (-)

20% 72.2% 75,0% 76,0%
60% \ 52,9% /
v
20% 41,2%
° 27,870 -
’ 25,0%
° 20,0%
20% -
0,0% 0,0% 5,9% 4,0%
0% -
Jan./Feb. March/April May/June July/August
2013 2013 2013 2013

Fig. 7: DBCI July/August 2013 “business expectations”, n=15
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Digital Signage Business Climate Index - DBCI July/August 2013

DooH | Throughout the summer the business sentiment remains stable

Market Analysis:

The business situation in the DooH

segment remains stable. of all polled

companies have answered with

Accordingly the expectations for the next
six months changed only marginally since
the last poll in May

The yearly summer slump on the
advertising market has no grave effect for
the sentiment in the DooH segment

The Out-of-Home advertising industry
registered a good first half-year term 2013.
The total gross revenues stand at 691 Mio.
EUR which is a growth of 10,5% as
revenues were 66 Mio. Euro lower over the
same period in the previous year. The
dynamic is notably driven by very good
DooH sales since the beginning of 2013
(source: Nielsen)

100%
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40%

20%

0%

100%

80%

60%

40%

20%

0% -

status quo| DooH

»

iNVinis

CONSULTING

© invidis consulting. 2013

59,4%

69,0%

63,6%

61,1% e c00d (+)

/ ——
36,4% 36,1% satisfactory (o)
28,1% 27,6%
3,4% 2,8% oor (-
12,5% 0,0% poor ()
Jan./Feb. March/April May/June July/August
2013 2013 2013 2013

Fig. 8: DBCI July/August 2013 “status quo”, n=36

expectations| DooH
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78,1%

82,8%

-

more

\7'6%

favourable (+)
52,8%

) ~—

42,4%

unchanged (o)

21,9%

17,2%

41,7%

more

0,0%

Jan./Feb.
2013

5,5%
0 unfavourable (-)

0,0% 0,0%
March/April May/June
2013 2013

Fig. 9: DBCI July/August 2013 “expectations”, n=36
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Network Management | Configuration of the user interface drives efficiency

[
Digital Signage Business Climate Index - DBCI July/August 2013 —
OVAB =

Requirements and features for network asset management

very important important neutral less important H not important

Intuitive and editable user interface

Options for bundling of media players

Pro-active maintenance of bugs

Reporting options for data in- and export

Use of meta information for administrational purpose
Process for player registration after installation

Alarm system via e-mail, SMS etc.

Readout of all hard- and software information

Screenshots of on-air content

Planning of maintenance tasks

|
N
(9]

Fig. 10: DBCI July/August 2013 “network management”, n=

= Administrators request the user interface to be configured individually according to their specific requirements.
Particularly to organize the bundling of media players in functional groups

= Notyet in the focal point is the implementation of meta information for players to enable dynamic bundling and
group selection. The current possibilities of bundling (e.g. in locations) seems to be sufficient for most network
structures today

= The planning of maintenance tasks has been valuated as the least important feature. Administrators already
successfully use existing tools and planning software

invidis consulting GmbH 2013 www.invidis.de Page 12
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Network Monitoring | Access on all areas desired inNvinis
CONSULTING
Requirements and features for network administration and remote management
_ very important important neutral less important H not important

Complete remote configuration

Timing the on- and off-switching of displays

Remote access to media players behind firewalls,
proxy server and NAT router

Rebooting of media players

with meta information

Read-out of the display status

Updating of player software, groups, or selection .

Fig. 11: DBCI July/August 2013 “network monitoring” , n=45

= A complete remote configuration is on top of the administrators wish-list. Also important is the access to players
located behind firewalls and proxy servers which currently is still not manageable without further effort

= The management of displays is important from an economical perspective to extend the life expectancy and to
reduce the energy costs at the point of view

= The read —out of the display status was rated the least important. This shows how low the focus is set on display
monitoring and how much the responsibility for this task is delegated to the on-site staff

invidis consulting GmbH 2013 www.invidis.de Page 13
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Content | A host of creative players stimulate the market iNVvinis

Who is producing Digital Signage Content?
The most important categories with examples

Publisher Sky

/TV Suddeutscher
stations Verlag
BlueFox Conten.t
) Consoli-
Adversign dator
Full Seen Media
Solution
Integrator MuSe Content
Stroer DooH
Network
Amscreen Company

L
L
s R
S
S R
A e e
S
S
B
et

Serviceplan
ABC

Fig. 12: DBCI July/August 2013 “content producers”

CONSULTING

Percent of content from own production by DooH companies
compared with foreign content

37% of all polled
companies produce
more than half of
their content by
themselves

80% of all DooH
companies
broadcast content
partly produced in-
house

— —
m higher 80%
<
10,0% 61-80%
N~
10,0% 41-60%
6,7% 21-40%
<
26,7% lower 20%

' no own content

© invidis consulting. 2013

Fig. 13: DBCI July/August 2013 “DooH content”, n=30
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Content | Video-formats and weather are high demanded
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Demand for formats and technologies in 2012

Digital Signage is a
dynamic media.

Technical potential is

V.d f t . H
ideo formats belng W|de|y used

(MPG, WMV, etc.)

© invidis consulting. 2013

Demand for infotainment formats in 2012

horoscope
6%
weather
21%

special interest news
(money, science etc.)
13%

“weather” is with 21%

Static image
(JPEG, GIF, demand the most popular
etc.) infotainment format
© invidis consulting. 2013 national /
international news
19%
Flash is slowly
loosing significance
. local news
HTML 5 still has a 14%
low market
penetration
Fig. 14: DBCI July/August 2013 “formats and technologies”, n=45 Fig. 15: DBCI July/August 2013 “infotainment formats”, n=40
© invidis consulting GmbH 2013 www.invidis.de Page 15
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Requirements for display resolution in 2012
1080p 720p
84,8% 8,7% 6,5%
© invidis consulting. 2013 }
Y others
FU“‘HD IS de faCtO Standard Of the demand concentrates Fig. 16: DBCI July/August 2013 “display resolution”; n=46
on 1080p
Demand for individually designed templates in 2012
dropped remained stable rose rose significantly
4,3% 32,6% 43,5% 19,6%

© invidis consulting. 2013

)

The customer expects Cl-conformity
from the Digital Signage media channel

Y

of all polled content providers have
registered a high demand for individual
templates

Fig. 17: DBCI July/August 2013 “individual templates”; n=46
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Digital Signage Business Climate Index - DBCI July/August 2013

Content | Sales campaigns specifically book Digital-out-of-Home

Production / airtime of advertising formats (Spots)

68,4%

© invidis consulting. 2013

Product spots/offerings
(sales campaigns)

Branding spots

Abb. 18: DBCI July/August 2013 “advertising spots”, n=76

11,8%

Other advertising
formats
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Digital-out-of-Home is an
important media for sales
campaigns

Current campaigns and offers can
be updated daily

68% of all advertising formats
produced and aired for Digital-
out-of-Home networks are

product spots and offerings

© invidis consulting GmbH 2013
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Content | High demand for landscape formats and dynamic content

Demand for display formats 2012

Digital Signage Business Climate Index - DBCI July/August 2013

very high high neutral o low H very low
| | | |© invidis consulting. 2013
Landscape
Portrait
| | | | | |
0% 20% 40% 60% 80% 100%
Fig. 19:DBCI July/August 2013 “display forma” n=46
Demand for content formats 2012
very high high neutral = low H very low
Template animation | | | |© invidis consulting. 2013
(single scene) | | |
Video-Clips (Storyline,
several scenes and cuts) | | |
Poster (static or little movement)
| | | | |
0% 20% 40% 60% 80% 100%

Fig. 20: DBCI July/August 2013 “dynamic content”, n=46
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The main share of all
Digital Signage
installations is
orientated in the

landscape format

Movement generates
attention
The demand for

dynamic content
is considerably higher than
for static content.

© invidis consulting GmbH 2013
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Switzerland | Few DooH bookings carried out by media agencies T<® iNVvinis

CONSULTING

Percentage of DooH bookings carried out by media agencies

Up to now bookings of Digital-out-of-
Home networks are only rarely carried
out by media agencies. The polled
companies have registered that only

20%-30% of the total amount of
bookings were operated by media

agencies commissions commissions
X
The gap between gross and net revenues %
remains wide open in the DooH segment media agency R others
— high discounts are on a daily agenda. R,
Nevertheless the media is still _§

underrepresented in the perception of
agencies and clients books 20-30%

© invidis consulting. 2013

Concerning the providers and the m::zaa&%&a::m

technical specifications the market is still
highly fragmented. A central bundling of DooH network
networks remains wanting

Fig. 21: DBCI July/August 2013 for Swiss DooH companies in cooperation with IG adscreen n=6:

© invidis consulting GmbH 2013 www.invidis.de Page 19



= (N
Digital Signage Business Climate Index - DBCI July/August 2013 —
OVAB =
<=> u

DBCI | Roadmap 2013 & Contact inNvinis
CONSULTING
= The next survey will take place in calendar week 35 to 37
of 2013
2013
= The next planned publication date will be the 19t of

January September 2013

February . The DBClI is polled by invidis consulting and published in
cooperation with OVAB Europe
Mareh . If you are not yet part of the DBCI survey please contact
fra us for further information
' . The DBCI will be extended to other markets in 2013. For

Mal further information please contact Daniel Russell

Jun

July Contact:

August Daniel Russell | Junior Analyst

invidis consulting GmbH
September .~ Sept./Oct. 2013 | 19.09. Rosenheimer Str. 145e
DE-81671 Munich

Oktober

Daniel.Russell@invidis.com

November Nov./Dec. 2013 | 18.11. Phone: +49 89 2000416-21
Mobile: +49 151 62438503

December

invidis consulting GmbH 2013 www.invidis.de Page 20
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