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Improved business situation — good expectations for 2014 ASSgDS iNVinis

Associazione operatori Digital Signage CONSULTING

100 positive

= The digital Signage Business Climate Index Italy has
been polled for the second time in 2013. The Index
is slightly positive, reflecting the current ambiguous

....................... business sentiment of the Digital Signage industry in
Italy.

= The participating companies have high expectations

P 9,53 that their business situation will become much
.................... better in the next six months.

-3,931 .. .
slightly Additional Questions
negative = Content creation is rated as the most important
element of Digital Signage.
- "= Maintenance is rated as the most relevant barrier
2 for Digital Signage solutions.
§ Survey facts
© negative * Participants: n=21
* Region: Italy
Fig. 1: DBCI Italia November/December 2013 e Time frame: 4. October — 8. October 2013
1) DBCI Italia September/October 2013
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Drastic improvement of the current business situation ASS DS inNVvinis

Associazione operatori Digital Signage CONSULTING

Question: How do you rate the current business situation for your
products / services in the field of Digital Signage?

good (+) satisfactory (o) m poor (-)

N b

ovember/ 28,6% 23,8%
December
September/ | . .

October = S

© invidis consulting. 2013
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Fig. 2: DBCI Italia November/December 2013 “business situation”, n=26
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Digital Signage industry has high expectations for 2014

T .(')'

-
AssoDS inviois

Associazione operatori Digital Signage CONSULTING

Question: What are your expectations for the next six months?

more favourable (+) unchanged (o)

® more unfavourable (-)

November
/ 47,6% 42,9%
December
September
gctober / 57.7% 38,5% I
© invidis consulting. 2013
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Fig. 3: DBCI Italia November/December 2013 “business expectations” , n=26
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Content creation most important element of Digital Signage ASS DS inNVvinis

Associazione operatori Digital Signage CONSULTING

Question: Can you rate what’s the most important elements of a digital
signage installation ?

M most important more important important M less important M least important

B

Location/placement
of screen/architectural

Display/maintenance/prices

Software/player/platform

© invidis copsulting. 2013
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Fig. 4: DBCI Italia November/December 2013 “DS elements”, n=21
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Maintenance most relevant barrier for Digital Signage solutions ASSgDS iNVinis

Associazione operatori Digital Signage CONSULTING
Question: Who/What is the biggest barrier in the adoption of a Digital
Signage solution for your customers?
B most relevant more relevant relevant I less relevant M least relevant

vaintenance/ gy B S —
platform operators cost
Less engagement inside -
the commitment structure

Dedicated Content I
production cost

Cost of hardware/network

© invidis condulting. 2013
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Fig. 5: DBCI Italia November/December 2013 “DS barrier” , n=21
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2014
January
February
March
April
May
June
July
August
September
October
November

December

Digital Signage Business Climate Index - DBCI Italia November/December 2013 I I ‘

.
DBCI | Roadmap 2014 & Contact ASSOrDS NViDIS

Jan./Feb.| 03.02.

Mar./Apr. | 31.03.

May/Jun. | 26.05.

Jul./Aug. | 28.07.

Sep./Oct. | 18.09.

Nov./Dec. | 24.11.

Associazione operatori Digital Signage CONSULTING

The next survey will take place in calendar weeks 3-4 of
2014.

The next planned publication date will be the 3™
February 2014.

The DBCl is polled by invidis consulting and published in
cooperation with OVAB Europe.

If you are not yet part of the DBCI survey please contact
us for further information.

The DBCI will be extended to other markets in 2014. For
further information please contact Daniel Russell.

Contact:

Daniel Russell | Junior Analyst
invidis consulting GmbH
Rosenheimer Str. 145e
DE-81671 Munich
Daniel.Russell@invidis.com

Phone: +49 89 2000416-21
Mobile: +49 151 62438503
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