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Fig. 1: DBCl Italia 1-2013
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Associazione operatori Digital Signage

The digital Signage Business Index Italy has been polled for
the first time since two years. The Index is slightly negative,
reflecting the currently very poor business sentiment of
the Digital Signage industry in Italy

However, the participating companies have a very high
expectation that in the next six months their business
situation will become much better and the crisis can be
overcome soon

Additional Questions

DooH is primarily used for product spots

Weather and news are the most popular infotainment
formats

The Windows universe dominates DS operating systems
Retail has the highest demand for DS in Italy

Survey facts

* Participants: n=26

* Region: Italy

* Time frame: 2013 26. August - 6. September
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Poor general business situation is reflected by the DS industry ASS DS inNVvinis

Associazione operatori Digital Signage CONSULTING

Question: How do you rate the current business situation for your
products / services in the field of Digital Signage?

good (+) satisfactory (o)  poor (-)

3,8% 30,8%

© invidis consulting. 2013
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Fig. 1: DBCl Italia 1-2013 “business situation”, n=26
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Question: What are your expectations for the next six months?
more favourable (+) unchanged (o) more unfavourable (-)
57,7% 38,5% 3,8%
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Fig. 2: DBCl Italia 1-2013 “business expectations”, n=26
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Question: Which advertising formats (spots) were primarily aired on
your network in the last six months?
branding spots product spots m offerings M other advertising formats

26,9% 53,8%

© invidis consulting. 2013
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Fig. 3: DBCl Italia 1-2013 “advertisement spot”, n=26
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Weather and news are the most popular infotainment formats ASSgDS iNVinis

Associazione operatori Digital Signage CONSULTING

Question: Which infotainment formats registered the highest demand
in the last six months?

weather

national / international news

25,0%
entertainment / boulevard
16,7%
special interest news (money,
science etc.)
® local news
0,

B horoscope

Fig. 4: DBCl Italia 1-2013 “infotainment format”, n=26 © invidis consulting. 2013
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The Windows universe dominates DS operating systems ASSgDS inNVvinis

Associazione operatori Digital Signage CONSULTING

Question: Which operating system was primarily implemented in Digital
Signage projects in 20127

0,0%
4,0%

Windows

12,0%
special appliance software

44,0% Windows Embedded
16,0%

Linux

Android
24,0%

® MacOS

Fig. 5: DBCl Italia 1-2013 “Operating system”, n=26 © invidis consulting. 2013
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Retail has the highest demand for DS in Italy ASSgDS inNVvinis

Associazione operatori Digital Signage CONSULTING

Question: Which vertical market will experience a high demand for
Digital Signage installations and systems in the next 12 months?

0,0% Retail - Flagship
11,5%

Supermarket/Department store

11,5%
Transportation (Passanger TV,
53,8% Station, Airport)
23,2% DooH

Government/Healthcare

Fig. 6: DBCI Italia 1-2013 “demand in vertical markets” , n=26 © invidis consulting. 2013
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Associazione operatori Digital Signage CONSULTING

The next survey will take place in calendar week 44 to 45
of 2013

The next planned publication date will be the 18t of
November 2013

The DBCl is polled by invidis consulting and published in
cooperation with OVAB Europe

If you are not yet part of the DBCI survey please contact
us for further information

The DBCI will be extended to other markets in 2013. For
further information please contact Daniel Russell

Contact:

Daniel Russell | Junior Analyst
invidis consulting GmbH
Rosenheimer Str. 145e
DE-81671 Munich
Daniel.Russell@invidis.com

Phone: +49 89 2000416-21
Mobile: +49 151 62438503
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