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B | Retail is the most significant market for the Digital Signage industry

Question: We would like to assess the dynamic for Digital Signage in the different vertical markets. In which vertical
markets has your company realised the most projects in 2013? Please rate the Top 3 vertical markets?

= Retail is with approx. 22,3% of all Digital
Signage revenues the biggest vertical market.
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years. The digitization of employee Corporate REta i I

communications is now seen as a sustainable

investment by many companies. Now Communication
networks with up to 300 displays will be more Healthcare
and more common 12,6% 22,3% oo

= Banking is the third biggest vertical market. Fig. 6: DBCI
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