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Digital Signage business sentiment remains slightly negative in July and August
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» The Digital Signage Business Climate Index (DBCI) in Russia has

& DBCI Russia
i increased marginally since the last poll in May. The Index rose
positive from -7,15 base points by 0,33 points to reach -6,82 base points.
= Like the current business situation and the outlook for the
1. future is assessed more conservatively by the market
slightly 30.00 o
1 positive participants compared to May
19,05 S ®
1 @ 28,85 = As the political crisis has cooled off in the last few months, the
| | . | — s economic situation in the Russian Federation remains volatile.
22,74 -21,43 e ~ The main problems are the low oil price, a high inflation
I S“ghtt'_y 3333 combined with an devaluation of the local currency and the
negative . .
| "8 ¢ retreat of foreign investments.
1 Further research:
- negative = QOther than touch technology, interactive solutions are still not
| yet in high demand from the customer
e ,i‘:'g o ho o X‘;‘[ ey A{ﬂ'g * For QR/hashtag, iBeacon/NFC and Kinect most market
participants expect only a average to low customer demand
2014 2015

Fig. 1: DBCI Russia July | August 2015 ,Index Russia“, n=22

over the next 24 months
Participants: n=22; Region: RU; Survey Period: 2015 calendar weeks 28-29
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B Digital Signage industry with more conservative current business situation
Question: How do you rate the current business situation for your
products / services in the field of Digital Signage?
] | |
July/August 2015 22,7% | | 45,5%
May/June 2015 35,7]%, | good (+)
March/April 2015 14,3% | 47,6i%
January/February 2015 | 9,5% 52,4%
2 | | satisfactory (o)
November/December 2014 18,2% | | 59,1%
September/October... 42,3% |
May/June 2014 38,1%
! ! | !© invidis consulting. 2015 |
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Fig. 2: DBCI Russia July | August 2015 “business situation”, n=22
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B Market participants have robust outlook for the next six months

Question: What are your expectations for the next six months?

] I I
July/August 2015 27,3% 40,9%
. | more
May/June 2015 35,7% | favourable (+)
March/April 2015 | 9,5% | 61[9%
January/February 2015 | 4,8% 52,4% | unchanged (o)
November/December 2014 13,6% 31,8% |
September/October... 38,5% |
July/August 2014 48,0% % more
. | unfavourable (-)
May/June 2014 28,6% 52,4%
! | ! ! © invidis consulting. 2015I
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Fig. 3: DBCI Russia July | August 2015 “business expectations”, n=22
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I Further research | High customer demand for touch solutions expected VRE
Interactive solutions — customer demand outlook 2016/17
high average B low
Kinect 23,5%
iBeacon/NFC  '5,9% 29,4%
QR/hashtag  59% 58,8%
Touch 47,1% 52,9%
© invidis consulting. 2015
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Fig. 4: DBCI Russia July | August 2015 “customer demand interactive solutions 2016/17”, n=17

Question: Interactive solutions for Digital Signage and Digital out of Home installations are becoming increasingly popular.
How do you expect the customer demand for the following interactive solutions will become in the next 24 months?

= |nteractive solutions for Digital Signage and Digital out of Home installations are becoming increasingly popular. In the
Retail sector multi- and omni-channel concepts have taken up speed in the last two to three years.

= However, as the market participants expect only for touch solutions a significant customer demand within the next 24
months. While touch is already an established method of interaction and most users are familiar with the technology
through use of mobile devices, other interactive solutions are less in demand.

=  Whereas the Kinect technology is still not providing sufficient usability. iBeacon or NFC is yet to manage the
challenging privacy issues. And finally analogue interactive options like QR or hashtag activation lacks seamless media
communication

invidis consulting GmbH 2015 www.invidis.de/dbci Pages



OyAB Digital Signage Business Climate Index Russia _a®
<> July | August 2015 ‘

e
B Roadmap 2015 & Contact
n The next survey will take place in calendar
weeks 36-37 of 2015.
2013 n The next planned publication date will be the 5t
| October 2015
anuary
n The DBCl is polled by invidis consulting and
February published in cooperation with OVAB Europe.
n If you are not yet part of the DBCI survey please
March contact us for further information.
April = The DBCI will be extended to other markets in
2015. For further information please contact
May Daniel Russell.
Jun
July Contact:
August Daniel Russell | Research Analyst
invidis consulting GmbH
September Sept./Oct. | 2015/10/05 Rosenheimer Str. 145e
DE-81671 Munich
October

Daniel.Russell@invidis.com

November Nov./Dec. | 2015/12/02 Phone: +49 89 2000416-21
Mobile: +49 151 62438503

December
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