Digital Signage Business Climate Index France
March | April 2016

__DBCI

DIGITAL
SIG NAGE'
FEDERATION

B 0 Retail defends top spot, strong demand for Corporate Communications

& DIGITAL SIGNAGE
¥ SUMMIT EUROPE

23-24 June 2016, Munich, Germany

»

iNViDIS

Question: We would like to assess the dynamic for Digital Signage in the different vertical markets. In which vertical
markets has your company realised the most projects in 20157 Please rate the Top 3 vertical markets.
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